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{INSERT ORGANIZATION LOGO}
FOR IMMEDIATE RELEASE

Contact:

{INSERT ORGANIZATION CONTACT}

{INSERT PHONE NUMER AND/OR EMAIL ADDRESS} 

SMOKEY BEAR CELEBRATES HIS 65th BIRTHDAY 

REMINDING AMERICANS THAT…

“ONLY YOU CAN PREVENT WILDFIRES”

{Insert Organization Name and Local Activities Planned}
{CITY, STATE}, {INSERT DATE} – {ORGANIZATION NAME}, along with [USE APPROPRIATE ORGANIZATIONS/AGENCIES], announced today that they will be {DESCRIBE LOCAL EVENT OR ACTIVITY} in an effort to celebrate Smokey Bear’s 65th birthday and provide critical information to Americans wildfire prevention. 
Since his “birth” on August 9, 1944, Smokey Bear has been a recognized symbol of conservation and protection of America’s forests.  His message about wildfire prevention has helped to reduce the number of acres burned annually by wildfires, from about 22 million (1944) to an average of 7 million today.  However, wildfire prevention remains one of the most critical environmental issues affecting our country.  Many Americans believe that lightning starts most wildfires.  In fact, on average, 9 out of 10 wildfires nationwide are caused by people.  The principle causes are campfires left unattended, trash burning on windy days, arson, careless discarding of smoking materials or BBQ coals, and operating equipment without spark arrestors.

{INSERT STATE OR LOCAL WILDFIRE DATA}

{INSERT ADDITIONAL INFORMATION ABOUT ORGANIZATION’S ACTIVITIES AND EVENTS IN HONOR OF SMOKEY BEAR’S 65th BIRTHDAY}

{INSERT ORGANIZATION QUOTE}

Smokey Bear is the center of the longest-running public service advertising (PSA) campaign in U.S. history.  Since 1944, he has been communicating his well-known message, “Only You Can Prevent Forest Fires.”  In 2001, the term ‘Wildfires’ was introduced to include all unwanted, unplanned fires in natural areas such as grass fires or brush fires.  The Smokey Bear campaign is a critical tool specially designed to ask for every citizen's conscientious commitment to be responsible with fire.  
Every few years, new PSAs are created to reach a specific target audience.  The current campaign specifically targets young adults who live in the wildland/urban interface – people who are likely to be casual campers, hikers, or mountain bikers and feel they would never be responsible for a wildfire -- to remind them that Smokey is counting on them to prevent human-caused wildfires.  New television and radio PSAs will launch in June to celebrate Smokey’s birthday and continue to decrease the number of human-caused wildfires.  The ads encourage young adults to “Get Your Smokey On” – that is, to become like Smokey and speak up when others are acting carelessly.  The ads also direct audiences to visit www.smokeybear.com for more information about wildfire prevention.

“Smokey Bear is the nation’s symbol for wildfire prevention and his important message has been communicated to generations of Americans during the past sixty five years,” said Helene Cleveland, Fire Prevention Program Manager, U.S. Forest Service. “Smokey’s enduring message is as critical today as it was when he was introduced in 1944 and I am confident that the national campaign and {ORGANIZATION NAME}’s efforts on the ground will continue to raise awareness about wildfire prevention issues.”

Smokey Bear has been rated one of the most recognizable figures in America, ranking alongside Mickey Mouse and Santa Claus.  Smokey is recognized by 97% of adults and 3 out of 4 adults are able to recall Smokey’s message of “Only You Can Prevent Wildfires” without prompting, according to an Ad Council tracking survey.  The Forest Fire prevention campaign was ranked 26th on Advertising Age’s Top 100 Advertising Campaigns (March 1999), along such commercial advertising giants as Campbell’s Soup and Burger King.

The Wildfire Prevention campaign was developed in partnership with the Ad Council, a private, non-profit organization that marshals talent from the advertising and communications industries, the facilities of the media, and the resources of the business and non-profit communities to produce, distribute and promote public service campaigns on behalf of non-profit organizations and government agencies.  The Ad Council will be distributing the new PSAs to media outlets nationwide.  Per the organization’s model, the PSAs are airing and running in advertising time that is donated by the media.  {ORGANIZATION NAME} will be encouraging media outlets throughout {STATE} to provide support for the new ads.
{INSERT ORGANIZATION BOILERPLATE}

USDA Forest Service 

The USDA Forest Service is the agency responsible for overseeing the use of Smokey Bear in cooperation with the National Association of State Foresters and the Advertising Council.  The US Forest Service manages 193 million acres of national forests and grasslands for the American Public.  Its mission is to sustain the health, diversity, and productivity of the Nation’s forests and grasslands to meet the needs of present and future generations.

NATIONAL ASSOCIATION OF STATE FORESTERS

The National Association of State Foresters is a non-profit organization that represents the directors of the State Forestry agencies from the fifty states, the District of Columbia, and the U.S. territories.  The State Foresters provide management assistance and protection services for over two-thirds of the nation's forests.  As a partner with the USDA Forest Service, State Foresters are committed to the continued delivery of Smokey Bear's message of personal responsibility in wildfire protection.
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